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XXI s aukun i s a qtualuri proble m e b i . #1

statiaSi naCvenebia marTvis rogorc
calkeuli procesebis erTianobis gan-
sazRvrebis naklovanebebi da informaciu-
li kavSirebis erTianobis niSnis mniSvnelo-
ba. marketinguli marTvis mTavar Tavisebu-
rebad warmodgenilia misi mimarTeba gare
mikrogaremoze, xolo momsaxurebis market-
ingis mTavar Taviseburebad, erTis mxriv,
momxmareblis saWiroebebis Seswavla mim-
wodeblis mier uSualod momsaxurrebis
procesSi, xolo meores mxriv momxmareb-
lis mier am procesSi mimwodeblis profe-
sionalzimisa da unarebis uSualo Sefase-
ba, rac orive mxaris gegmebSi da qmedebebSi
iwvevs cvlilebebs.

marketingis marTvis Taviseburebebi

zogadad da momsaxurebis

(m.S. jandacvis) sferoSi
naTan  TafliaSvili

stu-s doqtoranti
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reziume

naCvenebia, rom momsaxurebis bevri sfer-
osa da saxeobebisgan gansxvavebiT, samedici-
no momsaxurebis rigi saxeoba ar iZleva mo-
mxmareblis marketinguli aqtiurobis saSu-
alebas, informaciis asimetriuloba xSirad
momxmarebels iZulebuls xdis daemorCil-
os eqimis arCevans, rac ar gamoricxavs mis-
Tvis saziano diagnostikasa da mkurnalo-
bas. mizanSewonilad aris miCneuli momxmare-
blis dacvis saSuelebebTan erTad Seiqmnas
misi marketinguli gaaqtiurebis pirobebi.

sakvanZo sityvebi: marketingi, marTva,
informaciuli kavSirebi, momxmarebeli, jan-
dacva, eqimi.

Sesavali

momsaxurebis, maT Soris, gansakuTrebiT
jandacvis sferos swrafi zrda ganapiro-
bebs am sferoSi marketingis Tavisebureba-
Ta analizis aqtualobas, rasac SeiZleba
mniSvneloba hqondes marketingis ganviTare-
bisTvis da jandacvis sferos winaaRmdego-
brivi problemebis gadaWrisTvis. amasTan
aRniSnul TaviseburebaTa analizs arTu-
lebs sferos Taviseburebebi, maT Soris misi
produqtis heterogenuloba – momsaxureb-
is donisa da Sromis mwarmoeblurobis ga-
zomvis sirTule da sxva, rac ufro aqtu-
alurs xdis problemebis gadaWras. mas aq-
tualurs xdis gansakuTrebiT jandacvis
sferos is problemebi, romlebic zRudaven
momxmareblis (pacientis) arCevans da iZu-
lebuls xdian mas daemorCilos eqimis mier
daniSnul mkurnalobas. qvemoT mocemulia
ZiriTadad am problemisadmi meTodologi-
uri midgomis mcdelobebi, romlebic miznad
isaxaven marketingis ganviTarebis rolis

dasabuTebas aRniSnuli problemebis gada-
WraSi.

1 . marketinguli marTvis Tavisebu-
rebebi zogadad

marketingi warmoadgens menejmentis
saxeobas, ramdenadac, rogorc literatur-
aSia warmodgenili, igi aseve marTvis pro-
cesia. maSasadame, marketingis da menejmen-
tis (romelzec qvemoT gveqneba saubari
rogorc firmaSi marTvis procesze) Sedar-
eba unda daemyaros, upirveles yovlisa, maTi
saerTo Sinaarsis gansazRvras, romelsac
marTva warmoadgens. marketingis saxelm-
ZRvaneloebSi marTva, rogorc kategoria, ar
aris gansazRvruli, gansazRvrulia mxolod
marketingis marTva, magram statiis miznis-
Tvis saWiroa marTvis zogadi gansazRvra.

samecniero literaturaSi xSirad mar-
Tvis gansazRvreba warmodgenilia mis Se-
madgeneli procesebis (nawilebis) mixed-
viT. magaliTad, menejmentis cnobil sax-
elmZRvaneloSi, romelsac hyavs sami avtori
– maikl meskoni da sxv., - warmodgenilia
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Semdegi definicia: “marTva – dagegmvis,
organizaciis, motivaciisa da kontrolis
procesia” (Мескон, Альберт, Хедоури, 2000, gv.
38). xolo Semdeg avtorebi calcalke ganix-
ilaven TiToeul maTgans, magram es pro-
cesebi marTvis procesebis nawilebia, ma-
gram ara saerTo niSani. amitom Cven ufro
xworad unda miviCnioT midgoma, romelic
marTvas gansazRvravs rogorc sistemas misi
ZiriTadi niSnis da ara misi elementebis
(nawilebis) mixedviT. ZiriTadi niSani war-
moadgens im niSans, romelic aerTianebs
nawilebs, maSasadame, damaxasiaTebels war-
moadgens TiToeuli maTganisaTvisac. ase-
Ti definicia mocemulia evgeni baraTaS-
vilisa da lamara qoqiauris saxelmZRv-
aneloSi “menejmentis principebi”: “marTvis
sistema aris elementebis (qvesistemebis)
erTianoba, romelic gaerTianebulia infor-
maciuli kavSirebiT da procesebiT da mi-
marTulia miznebis miRwevisaken (baraTaS-
vili, qoqiauri, 2010, gv. 182). avtorebi gamoy-
ofen marTvis sistemis 4 ZiriTad elements.
maT Soris: 1. subieqturi da obieqturi: 2.
pirdapiri da ukukavSirebi; 3. Sromis hori-
zontaluri da vertikaluri danawileba; 4.
gare da Siga garemo (baraTaSvili, qoqiau-
ri. 2010, gv. 183).

cxadia, rom es 4 elementi marTvis saer-
To maxasiaTeblebs warmoadgens, maSasadame,
ara – calkeuli procesebis specifikur
niSnebs, kerZod, subieqturi da obieqturi
faqtorebis (1) - marTvis subieqtebisa da
obieqtebis – gareSe marTva ver ganxor-
cieldeba, xolo marTvis subieqtebsa da
obieqtebs Soris arsebobs pirdapiri da
ukukavSirebi (2); marTvas yovel procesSi
saqme aqvs Sromis danawilebasTan – an hor-
izontalurTan, an vertikalurTan, xolo
marTva TviTon warmoadgens Sromis ver-
tikaluri danawilebis zeda elements,
romelic vertikalur kavSirSia marTvis
obieqtTan, Tumca mmarTvelobiTi erTeulebi
(departamentebi, ganyofilebebi) erTmaneT-
Tan horizontalur kavSirebSi arian (3);
xolo gare da Sida garemos gareSe marTva
ver ganxorcieldeba (4). maSasadame, marTvis
ZiriTadi niSani, romelic zemoT aRniSnul
definiciaSi aris miTiTebuli, ufro konkre-
tulad SesaZlebelia daxasiaTebul iqnes
aRniSnuli 4 elementis ganxilviT, xolo
marketingisa da menejmentis, rogorc mar-
Tvis formebis, Sedarebis safuZvelsac war-

moadgens, agreTve, Sedareba aRniSnuli 4
elementis mixedviT, romelTa mixedviTac
es Sedareba mocemulia qvemoT. magram Se-
dareba qvemoT dawyebulia me-4 elementiT,
vinaidan marketinguli marTvis Tavisebu-
rebebis gansazRvrisaTvis, upirveles yov-
lisa, saWiroa imis garkveva, rom firmis
marketinguli marTvis obieqti, ZiriTadad,
gare garemoSia, xolo menejmentis obieqti,
ZiriTadad, Sida garemoSia. kerZod, firmis
marketinguli marTvis umTavres obieqtebs
warmoadgenen gare mikrogaremos pirebi –
momxmarebeli, mimwodebeli, konkurenti da
mokavSire (partniori), menejmentis obieqts
ki – Sida mikrogaremos pirebi – zeda mar-
Tvas daqvemdebarebulia marTvis qveda rgo-
lebi da rigiTi muSakebi (romelTa fun-
qciebSic marTva ar Sedis). maSasadame, mar-
ketingis rogorc marTvis Taviseburebebis
garkveva saWiroebs imis ganxilvas, Tu rogor
marTavs marketinguli firma gare mikrog-
aremos pirebs, rac qvemoT aris warmodge-
nili.

cxadia, marketingis ganyofilebaSi,
agreTve, arsebobs mmarTvelobiTi ierarqia,
magram am ierarqiaSi marTva xoàcieldeba
menejmentis analogiurad. maSasadame, mas-
Si ar SeiZleba ganxilul iqnes marketing-
is, rogorc marTvis procesis, Taviseburebebi,
romlebsac Cven qvemoT ganvixilavT mx-
olod gare mikrogaremos pirebTan urT-
ierTobebSi.

marketinguli marTvis da menejmentis
Sedarebis meTodologiur safuZvlad, e.
baraTaSvilisa da l. qoqiauris zemoT
aRniSnul saxelmZRvanelosTan erTad, Cven
gamoviyeneT m. gvelesianis Sromebi, agreTve,
is literatura, romelic aRniSnul Sromeb-
Sia miTiTebuli. literaturaSi xSirad
aris gamoyenebuli terminebi “bazris mar-
Tva”, “momxmareblis marTva” da a.S. movi-
tanoT, magaliTad, m. gvelesianis statiidan
“marketinguli xedva - biznes-inJineringis
fuZeTa fuZe” j. gelbreitis sityvebi: “war-
sulSi ekonomistebi tradiciulad xazs
usvamdnen imas, rom arsebobs kavSiri baz-
ars da momxmareblis damoukideblobas
Soris. sxva sityvebiT rom vTqvaT, momx-
marebeli karnaxobs, ra unda iqnes warmoe-
buli, Sesyiduli da gayiduli... ZiriTad
funqcias (dRes – m.g.) warmoadgens axali
produqtis SemuSaveba da Seqmna, da arcer-
Ti mwarmoebeli ar mohkidebs xels axali

menejmenti da marketingi
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produqtis warmoebas ise, Tu winaswar ar
Seqmna masze moTxovna... dadga reklamis,
gayidvis xelovnebis, televiziisa da momx-
marebelTa marTvis saukune, maSasadame, mo-
mxmareblisa da bazris damoukidebloba
Tmobs Tavis poziciebs (Гелбрейт. 2009, gv. 23.
wyarodan: gvelesiani. 2011b, gv. 26).

maSasadame, momxmarebeli, romelic, sru-
lyofili konkurenciis bazarze, damoukide-
belia mimwodeblisagan, Tanamedrove baz-
arze mimwodeblis marTvis obieqti xdeba,
magram marketinguli marTvis Taviseburebe-
bis gansazRvrisaTvis mniSvnelovans war-
moadgens, agreTve, imis aRniSvna, Tu ratom
warmoadgens dRes mwarmoeblis ZiriTad
funqcias axali produqtis SemuSaveba da
Seqmna.

motanili citatidan, xolo ufro cxa-
dad m. gvelesianis mier literaturidan
motanili sxva citatebidan 1 da misi daskvne-
bidan cxadia, rom marketinguli kompaniebi,
upirveles yovlisa, miznad isaxaven momx-
mareblis kmayofilebis miRwevas, misi
saWiroebebis Sesabamisi produqtis Seqmnas,
risTvisac isini swavloben sabazro garem-
os, maT Soris momxmareblis saWiroebebs
da konkurentebis saqmianobas, raTa Seqmnan
am ukanasknelisagan gansxvavebuli, momxmare-
blis saWiroebebis ufro Sesabamisi produ-
qti, xolo momxmareblis marTvis saSuale-
bad am miznis gamoyenebas isini aRweven
garkveul sabazro–ekonomikur garemoSi,
romelsac warmoadgens monopolisturi
konkurenciis bazari.

aqedan, upirveles yovlisa, cxadia, rom
momxmareblis marTva ar gamomdinareobs
marketingis arsidan. “sazogadoebriv–ekono-
mikur progresze marketingis zemoqmedebis
TiToeuli forma da TiToeuli mimarTule-
ba - m. gvelesianis azriT – aris nabiji

mimwodebelsa da momxmarebels Soris im
ndobis aRdgenisaken,romelic Seirya natu-
raluri meurneobidan sabazroze gadasv-
lis procesSi..., stiqiur bazarsa (srulyo-
fil konkurenciasTan miaxloebul pirobeb-
sa) Tu monopoliur struqturebSi mimwode-
beli xelidan ar gauSvebs SemTxvevas
raRac ar daaklos produqts momxmareb-
lis sazianod... ganviTarebuli marketingi
ki iswrafis momxmarebelTa xangrZlivi
urTierTobis agebisken da amitom kvlav
mis kmayofilebas aqcevs Tavis miznad” (gve-
lesiani. 2011a, gv. 12). iqve avtori aRniSnavs,
rom es mxolod tendenciaa, romelic ar
unda avurioT realobaSi... SedarebiT maRa-
li potencialis mqone firmebi advilad
aRweven konkurentul upiratesobas, xSir-
ad myar monopoliur mdgomareobasac”... (iqve,
gv.13).

maSasadame, momxmarebeli, romelsac
damoukidebloba hqonda mimwodeblisagan
srulyofili konkurenciis bazarze, mimwode-
blis marTvis obieqti xdeba ara imis gamo,
rom mimwodebeli misi saWiroebebis winas-
wari Seswavlis safuZvelze SeimuSavebs
produqts, aramed imis gamo, rom Seswavlis
Sedegad damuSavebul

informacias iyenebs mxolod iseTi
produqtis SesamuSaveblad, romelsac misi
komkurentebi ar awarmoeben, ris Sedegadac
igi monopolisti xdeba momxmarebelTa mx-
olod im jgufis mimarT, romlebic mis
produqts irCeven. maTi arCevani mimwode-
belma winaswar icis momxmareblis Seswav-
lis Sedegad.  am safuZvelze igi warmate-
bas aRwevs bazarze reklamisa da propagan-
dis sxva saSualebaTa gamoyenebiT.

 mimwodeblis monopoliuri mdgomare-
oba ganapirobebs masze iuridiulad Tavis-
ufali momxmareblis ekonomikur damokide-
bulobas, magram es damokidebuleba gansx-
avebulia monopoliur bazarze da monopo-
listuri konkurenciis bazarze, romelic
diferencirebul bazars warmoadgens, anu
bazars, romelzec mraval mimwodebels ga-
moaqvs erTi da igive produqtis gansxvave-
buli saxeobebi, ris Sedegadac TiToeuli
maTgani ikavebs Tavis sabazro niSs, maSasa-
dame, hyavs Tavisi erTguli momxmareblebis
jgufi. monopoliur, aradiferencirebul
bazarze, romelzec erT an, oligopoliuri
bazris SemTxvevaSi, ramdenime mimwodebelze
modis bazris didi nawili, monopolists

1 movitanT or citatas. pirveli: marketinguli fi-
losofiis “ganviTarebis dRevandel dones koncent-
rirebulad da Tanac xatovnad asaxavs vinme pol
alairis sityvebi, romlebic marketingis samagist-
ro kursis avtorebs d.d. Sivsa da a.u. haums mohy-
avT: Tu sworad gavigebT, ra unda momxmarebels,
Cveni sabazro wili da aqtivebze mogeba Tavad
izrunebs Tavis Tavze” (ix.: Шив, Хайэм. 2003, gv. 47).
meore citata: firmis “devizi aris Seqmnas fanta-
ziebi momxmareblisaTvis, xolo reklama – ideali
– “Cven vqmniT fantaziebs” (es sityvebi mohyavT g.
armstrongsa da f. kotlers TavianT cnobil sax-
elmZRvaneloSi. ix.: armstrongi, kotleri. 2007. gv.
55). (ix. gvelesiani. 2011b, gv. 22).
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(an oligopolists) ara aqvs konkurencia-
Si damarcxebis saSiSroeba, amitom mas ar
sWirdeba muSaoba momxmareblis Seswavli-
saTvis – “momxmarebeli mas isedac sak-
marisad hyavs” (gvelesiani, 2011a, gv. 23). xolo
diferencirebul bazarze marketingul fir-
mas ukavia monopoliuri mdgomareoba imis
gamo, rom igi qmnis momxmarebelTa garkveu-
li nawilis saWiroebebis Sesabamisi produ-
qtis saxeobas. magram SedarebiT advilad
dakargavs am mdgomareobas, Tu msgavsi (an
sxva saxis) romelime mimwodebelma ukeT
gaigo momxmareblis saWiroebebi da maTTan
ufro Sesabamisi produqti Seqmna. maSasa-
dame, monopolisturi konkurenciis bazarze
konkurenciis mTavar iaraRs warmoadgens
produqti (axlis Seqmna). xolo monopoli-
ur bazarze monopolistebi ar cdiloben
damatebiTi xarjis gawevas axali produq-
tis SeqmnisaTvis, radgan warmoebul produ-
qtze momxmarebeli hyavs.  monopolisturi
konkurenciis bazarze, monopoliuri bazris-
agan gansxvavebiT, moqmedebs safase konkuren-
ciac, romelic damaxasiaTebelia srulyo-
fili konkurenciis bazrisTvis: momxmare-
belma SeiZleba Secvalos moxmarebaSi, vTq-
vaT, sayvareli sakvebi produqti masTan
axlos mdgomi sagemovno Tvisebebis mqone
produqtiT, roca maT fasebs Soris gansx-
vaveba izrdeba an roca misi Semosavali
mcirdeba.

 maSasadame, marketinguli firma monop-
oliur mdgomareobas (maSasadame, ekonomikur
Zalauflebas) aRwevs, rodesac igi qmnis an
cvlis moxmarebis pirobebs. m. gvelesianis
azriT, ekonomikuri Zalauflebis mflobe-
li piris adresatze politikuri zemoqmede-
bis ZiriTad saSualebas misi saqmianobis
pirobebis Secvla warmoadgens (gvelesiani,
2008. gv. 115-116). SeiZleba saqmianobis
pirobebTan erTad aRiniSnos, agreTve, mox-
marebis (Sesyidvis) pirobebi. adresatze
politikuri zemoqmedebis meore mZlavr
saSualebad avtori miiCnevs ideologiur
zemoqmedebas (iqve). marketinguli firmebi-
saTvis es saSualeba SesaZlebelia warmov-
idginoT rogorc propagandistuli zemo-
qmedeba. maSasadame, arsobrivad marketingu-
li saqmianoba warmoadgens marketinguli
politikis SemuSavebasa da realizacias, ris
gamoc literaturaSi xSirad vxvdebiT
termins “marketinguli politika”. rac Se-
exeba menejments, rogorc firmis mmarTvelo-

bas, igi politikas ar warmoadgens, garda im
nawilisa, romelic firmis gare mikrogare-
mosTan urTierTobebs exeba. xolo am urT-
ierTobebs firma axorcielebs an konkuren-
tul bazarze, romelzec igi urTierTobebs
axorcielebs Tanaswori SeTanxmebis
pirobebSi, rodesac mas urTierToba aqvs
monopolistTan an TviTon warmoadgens
monopolias, an – monopolisturi konkurenci-
is diferencirebul bazarze, romelzec igi
axorcielebs politikas.

 amrigad, monopolia ar marTavs momx-
marebels (bazars), momxmarebels sxva gza
ar gaaCnia, misi produqtis SeZenis garda,
xolo marketinguli marTvis Tavisebure-
bas warmoadgens marTva politikis ganxor-
cielebis saSualebiT. aqedan gamomdinare-
obs subieqturi da obieqturi mxareebisa
da pirdapiri da ukukavSirebis (marTvis
sistemis pirveli da meore elementebis)
Taviseburebebi marketingSi. menejmentSi am
elementebs e. baraTaSvili da l. qoqiauri
axasiaTeben Semdegnairad: “pirdapiri kav-
Siri – esaa brZaneba, romelic modis mar-
Tvis subieqtidan obieqtze. ukukavSiri –
esaa informacia, romelic modis marTvis
obieqtidan subieqtze brZanebis Sesruleb-
is Sesaxeb” (baraTaSvili, qoqiauri, 2010. gv.
183). Cveni azriT, pirdapiri kavSirebis nacv-
lad marketingSi mizanSewonilia ubral-
od kavSirebze, xolo mTlianad – kavSireb-
sa da ukukavSirebze saubari, radgan firme-
bidan momxmareblisaken midis ara brZaneba,
aramed, piriqiT, informacia produqtis Sesax-
eb, momxmarebelze zemoqmedebis moxdenis
mizniT, romelSic igulisxmeba, cxadia, ara
mxolod reklama, aramed, agreTve, sxva in-
formaciac, magaliTad erTjerad an sezonur
fasdaklebebze, gamofena-gayidvebze da a.S.
xolo ukukavSirs mxolod produqtis gay-
idvidan miRebuli safasuri warmoadgens.
informacias, romelsac firma iRebs momx-
mareblis Sesaxeb, iseve, rogorc informa-
cias garemos sxva elementebis Sesaxeb, awv-
dis ara marTvis es obieqti, aramed firma
TviTon iRebs maTgan.

 firmis pirdapiri kavSiris Sesaxeb ar
SeiZleba visaubroT konkurentebTanac.
konkurentebi ibrZvian erTmaneTis damarcx-
ebisa da bazarze dominirebisaTvis, maSasa-
dame, isini realur kavSirSi imyofebian
erTmaneTTan, magram, cxadia, es kavSirebi
aseve ar arian pirdapirni. ar SeiZleba mi-
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zanSewonilad miviCnioT, agreTve, saubari
arapirdapir kavSirebze da ukukavSirebze,
radgan arapirdapir kavSirebs, Cveni azriT,
ar SeiZleba ganekuTvnebodes momxmare-
belTan firmis mTavari kavSiri – produq-
tis gayidva. xolo ukukavSirebi firmas aqvs
yvela gare subieqtTan, romlebTanac aqvs
kavSirebi. magaliTad, monopolisturi
konkurenciis bazarze, rogorc oligopo-
listur bazarze, SeiZleba arsebobdnen
lideri da mdevari. es ukanaskneli oli-
gopolistur bazarze imis Sesabamisad cv-
lis fasebs, rogorc cvlis maT firma–
lideri. igivenairad SeiZleba moiqces mo-
nopolisturi konkurenciis bazarze rome-
lime firma. magaliTad, saqarTvelos far-
maciis bazarze fasebi medikamentebze TiTq-
mis Tanabaria da icvleba erTmaneTze damok-
idebulebiT, mxolod Znelia iTqvas, rome-
li cvlis fasebs pirveli – jps, aversi, psp
Tu farmadepo. mdevarisa da lideris ma-
galiTis moyvana kidev ufro Znelia monop-
olisturi konkurenciis mTavari saSualebis,
produqtiT konkurenciis SemTxvevaSi. ma-
gram cxadia, rom es bazris am tipisTvis
ufro metad aris damaxasiaTebeli, radgan
produqtis mravali axali saxeobis gaCe-
nis ganmapirobebeli swored is aris, rom
yoveli siaxlis gamotanas bazarze erTi
firmis mier mosdevs imave tipis produq-
tis (momsaxurebis) sxva mimwodebelTa mcde-
loba TviTonac gamoitanon ufro konkuren-
tunariani axali produqti.

2 . marketinguli marTvis zogierTi
Tavisebureba jandacvis sferoSi

 winamdebare statiis pirveli nawilis
daskvna, romelic meore nawilis safuZvels
warmoadgens, aris Semdegi. marketinguli
firma qmnis produqtis warmoebisa da re-
alizaciis pirobebs, romlebic mas saSu-
alebas aZleven marTos momxmarebeli. man
SeiZleba marTos, agreTve, bazris sxva sub-
ieqtebi. magram Tu es subieqtebi, agreTve,
axorcieleben marketings, maTi Zalebis
Tanabrobis SemTxvevaSi marTvas ar aqvs
adgili romelime maTganis mxriv, Tu ter-
min marTvas ar gamoviyenebT situaciis mar-
Tvis (kontrolis) mniSvnelobiT – rogorc,
magaliTad, mZRoli akontrolebs situacias
moZraobis dros.

 aqedan gamomdinareobs kiTxva, ramde-
nad aris SesaZlebeli momxmareblisa da
mimwodebeli marketinguli firmis Zalebis

gaTanabreba? marketings axorcielebs mo-
mxmarebelic (ix., magaliTad, armstrongi,
kotleri. 2007. gv. 11). saerTos, yvelas yve-
lasTan SeuZlia urTierToba marketingis
meSveobiT (iqve, gv.35). magram maTi Zalebi
sxvadasxvagvaria, amitom sxva subieqtebs
(rogorc marTvis obieqtebs) marTavs Se-
darebiT Zlieri subieqti. am urTierTobeb-
Si momxmarebeli warmoadgens SedarebiT
sust subieqts marketingul firmebTan, Sei-
Zleba iTqvas, yvela mimwodebelTan Sedar-
ebiT, romelTac monopoliuri mdgomareoba
ukaviaT. gansakuTrebiT es cxads warmoad-
gens zogierTi saqmianobis sferoSi.

 magaliTad, pol samuelsoni da v. nor-
dhausi weren: “SeadareT momxmarebelTa
ndoba eqimebis rekomendaciebisadmi da
gacveTili manqanebis gamyidvelTa rCeve-
bi” (Ñàìóýëüñîí, Íîðäõàóñ. 2000. gv. 333). amrigad,
avtorebi mkiTxvels andoben Sedarebas, si-
namdvileSi ki orive SemTxvevaSi ndobiT
ar arian TviTonve ganwyobilni. avtorebis
aq moyvanili sityvebi aris maTi cnobili
saxelmZRvanelos (“ekonomika”) im nawilSi,
romelic jandacvis winaaRmdegobriv prob-
lemebs exeba (rac uprecendento SemTxve-
vas warmoadgens ekonomikis zogadi kursis
saxelmZRvaneloebisTvis, romlebSic
calkeuli dargebis ekonomikuri proble-
mebis analizi ar aris mocemuli). am naw-
ilSi avtorebi jandacvis erT-erT winaaRm-
degobriv problemad asaxeleben informaci-
is asimetriulobas momxmarebelsa da mim-
wodebels Soris, sadac aRweren situacias,
rodesac pacienti saerTod aris moklebu-
li arCevanis SesaZleblobas. msgavs situ-
aciebSi mimwodebeli asrulebs momxmareb-
lisaTvis damaxasiaTebel (mkurnalobisa Tu
qirurgiis meTod– saSualebaTa) arCevis
funqcias, rac, avtorTa azriT, ar gamoricx-
avs araswori gzis gazrax Tavsmoxvevas. es
meTod–saSualebebi, cxadia, eqimma unda
SesTavazos pacients, magram avtorTa azriT,
saWiroa specialuri dacvis uzrunvelyo-
fa, raTa momxmarebels Tavs ar moaxvion
dabalxarisxiani, arasaWiro an metad Zviri
mkurnaloba (iqve).

 Cvens mier dasmul kiTxvaze pasuxis
gasacemad ganvixiloT es sakiTxebi Tanmim-
devrobiT, momxmareblis marketingisa da
momsaxurebis marketingis Taviseburebebidan
jandacvis sferos Taviseburebebamde. m.
gvelesianis azriT, marketingi ormxrivi
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procesia: mas momxmarebelic axorcielebs.
marketinguli firma nabijs dgams Cvensken,
roca igi, sityviTa da saqmiT, cdilobs dag-
varwmunos masTan strategiuli urTierTo-
bis xelsayrelobaSi. igi Cvens Semxvedr
nabijs elis. Cven iolad ar gadavdgamT am
nabijs, unda virwmunoT, rom am firmasTan
urTierToba marTlac ufro xelsayrelia,
vidre sxvasTan. am rwmenis mopoveba, Segneb-
ulad Tu gaucnobiereblad, Cveni marketingu-
li mokvleviT xdeba. g. armstrongi da f.
kotleri momxmareblis marketingul saqmi-
anobas akuTvneben im saqonlis Ziebas, rom-
lis fasic ufro misaRebia. sinamdvileSi,
Cven moklevis gacilebiT ufro met saSu-
alebas viyenebT. davukvirdeT, ra dros van-
domebT ara marto sareklamo informaciis
miReba–gaazrebas, aramed nacnob-megobrebT-
an, naTesavebTan Tu SemTxveviT adamianebT-
an saubars imaze, Tu romeli produqti,
romeli momwodebelia ukeTesi da sando.
Tu amas TviTon ar vakeTebT – TviTon ar
vkargavT dros, _ maSin ojaxsa Tu sxva
axloblobaSi gvyavs Cveni “marketingis me-
nejeri”, romelic xSirad am funqcias “Se-
syidvebis menejeris” funqciasac uTavsebs.
ufro saimedod ndobisa Tu undoblobisak-
en pirad gamocdilebas mivyavarT. produq-
tis moxmarebis yoveli aqti gviCvenebs, gviR-
irs Tu ara isev iq mivideT sayidlebze an
momsaxurebis misaRebad da a.S. – Segnebu-
lad Tu gaucnobiereblad, vzomavT, Tu ra
kmayofilebas gvgvris sxvadasxva SemTxveva-
Si daxarjuli Cveni TiToeuli lari. ma-
gram aq procesi ar wydeba. iqneb, zogma
firmam droebiT Sewyvitos kidec strate-
giuli momxmaeblis Zieba, Cven ki ar gvas-
venebs axal da ukeTes mimwodebelze fiqri.
is eWvic xSirad gvRrRnis, xom ar gvapareben
gayalbebul faseulobebs, xom ar vtyuvdeb-
iT eqimsa Tu xelosanSi, sxvasa da sxvaSi,
maT Soris Tund iseTSi, romlis gzac ax-
lobelma migvaswavla. yovelive es cno-
bilia, oRond naklebad aris gacnobierebu-
li, rom Cveni Zieba marketinguli mokvl-
evaa misi primitiuli formiT. primitiu-
liT – imitom, rom Cven jerjerobiT xelis-
cecebiT – cdiTa da SecdomebiT, yurmokru-
liTa da ekranze danaxuliT, vikvlevT gzas
(gvelesiani, 2011a, gv. 35-37).

 maSasadame, momxmareblisa da mimwode-
blis marketinguli urTierTobis winaaRm-
degobrivi problemebis gadaWris erT-erT

gzas warmoadgens informaciuli asimetri-
ulobis daZleva. winamdebare statiis mi-
zans ar ar warmoadgens problemis gada-
Wris gzis konkretulad ganxilva, xolo
zogadad Cven es vcadeT erTobliv statia-
Si m. gvelesianTan TanaavtorobiT (gvele-
siani, TafliaSvili. 2014b). xolo aq Ziri-
Tadad ganvixilavT am problemasTan dakav-
SirebiT jandacvis sferoSi marketinguli
marTvis Taviseburebebs.

 momsaxurebis sferoSi, maT Soris, jan-
dacvis sferoSic, momxmarebeli rig SemTx-
vevebSi ufro aqtiuria, vidre materialuri
produqtebis warmoebis sferoSi, vinaidan
igi materialuri produqtebis mwarmoebels
uSualod ar xvdeba – igi yidulobs mis
produqts bazarze, momsaxurebis sferoSi
ki igi yidulobs uSualod momsaxurebas,
rodesac es momsaxureba iqmneba, maSasadame,
yidulobs momsaxure piris Sromas. momsax-
urebis ekonomikis cnobili specialistis,
r. asaTianis mokle gansazRvrebiT, “momsax-
ureba aris Sromis ekonomikuri forma,
ekonomikuri kategoria, romelic gamoxata-
vs urTierTobas Sromis sargeblianobis
safuZvelze (r. asaTiani. 2012. gv. 241). maSas-
adame, momsaxurebis dros mniSvnelovania
TviT Sromis sargeblianoba, romelsac mo-
mxmarebeli iRebs, magram momsaxure piris
Sromas xSirad igi TviTon marTavs, rig
SemTxvevaSi monawileobs kidevac masSi (ma-
galiTad, binis remontis dros).

 momsaxurebis sferos Taviseburebani
jandacvis sferoSi cxadad Cans: momsax-
ureba aramaterialuria; igi ganuyofelia
momsaxure pirisagan (eqimisgan, meddisgan...)
da SeuZlia misi “Senaxva” materialuri
produqtisgan gansxvavebiT. amasTan, mate-
rialuri produqtis xarisxi ZiriTadad
ganisazRvreba sawarmos teqnologiiT, xolo
samedicino momsaxurebis xarisxi gan-
isazRvreba, personalis kvalifikaciasTan
erTad, araerTi sxva faqtoriT. maT Sorisaa
daavadebis Tavisebureba, TviT pacientis, misi
fsiqikisa da mentalobis Tavisebureba da
sxv. aviRoT martivi magaliTi: eqims an
eqTans sxvadasxva midgoma sWirdeba bavS-
visa da zrdasrulis mimarT, agreTve, mSvi-
di da Wirveuli pacientis mimarT. diag-
nozis dasmis dros sakmarisi ar aris mx-
olod eqimis codna, man pacientisgan an
misi patronisgan unda miiRos informacia
Civilebis, avadobis ganviTarebis Sesaxeb,
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xolo mkurnalobisaTvis – informacia
organizmis mdgomareobis, maT Soris gada-
tanil avadmyofobaTa Sesaxeb. am informa-
cias SeiZleba eqnes gadamwyveti mniSvnelo-
ba. eqimis saqmianobaSi did rols asrulebs,
agreTve, intuicia, raTa gaigos, ra awuxebs
da ra sWirdeba avadmyofs, magram efeqtiano-
bac sxvadasxvaa sxvadasxva SemTxvevaSi.

maSasadame, samedicino momsaxureba het-
erogenulobis maRali xarisxiT xasiaTde-
ba, rac imas gulisxmobs, rom momsaxurebis
aqtebi erTmaneTisgan mniSvnelovnad gan-
sxvavebulia. Sesabamisad, siZnele warmoiSoba
Sromis nayofierebis gazomvasTan dakavSire-
biT, rac warmoSobs, agreTve, siZneles mene-
jmentSi, xolo problemis gadaWra, Cveni
azriT, unda ganvixiloT momxmareblis mar-
ketingTan kavSirSi.

moviyvanoT magaliTi, romelic m. meskons
da mis Tanaavtorebs moaqvT TavianT sax-
elmZRvaneloSi gazeT “Forbes”-dan: “momsax-
urebis sferoSi is, rac iwarmoeba, ar Sei-
Zleba advilad iqnes aRricxuli gamoSveb-
is raodenobriv erTeulebSi, xolo momsax-
urebis xarisxs aqvs iseTive mniSvneloba
biznesisaTvis, rogoric raodenobas. pacient-
Ta raodenoba, romelTac iRebs eqimi dReSi,
srulebiT ar laparakobs misi muSaobis
mwarmoeblurobaze. sinamdvileSi, mniS-
vneloba aqvs imas, Tu ramdens Seumsubuqa
man tanjva da tkivili da ramdeni sicocx-
le gadaarCina (Мескон, Альберт, Хедоури. 2000.
gv. 98). magram sinamdvileSi am maCveneblis
zusti gaangariSeba rom SesaZlebeli iqnes,
masac ar eqneboda gadamwyveti mniSvnelo-
ba. eqimebi, romlebic rogorc yvela muSaki,
romlebic Sromis Sedegze iReben orienta-
cias, xels aRar mokidebdnen mZime da sa-
risko pacientebis mkurnalobas, radgan maTi
gadarCenisa da maTTvis tkivilis Semsubu-
qebis maCvenebeli, romelsac avtorebi ani-
Weben mniSvnelobas, amis Sedegad dabali
gamovidoda.

 Cveni azriT, Sromis Sedegis Sefaseba
momsaxurebis sferoSi Sromis produqtis
(momsaxurebis) heterogenulobis gamo, up-
irveles yovlisa, saWiroa daukavSirdes
momxmareblis kmayofilebas gaweuli mom-
saxurebiT, rac am produqtis (momsaxureb-
is) sargeblianobis gazomvis saSualebas
warmoadgens. materialuri produqtebis
warmoebis sferoSi es xorcieldeba saba-
zro meqanizmebiT – produqtebis gayidvis

moculoba maCvenebelia imisa, Tu ramden
momxmarebels uRirs am fasad produqtis
SeZena, maSasadame, elodeba, rom am produq-
tis moxmarebiT miiRos sargeblianoba,
romelic am fass Seesabameba an ufro me-
tia am fasze. momsaxurebis, maT Soris, samed-
icino momsaxurebis sferoSic ZiriTadad
asea – momxmarebeli ixdis momsaxurebis
fass da elodeba misgan sargeblianobas,
magram aq winaswar SeuZlebelia imis gage-
ba, Tu rogori SeiZleba iyos momsaxurebis
done, vinaidan, rogorc aRiniSna, momsaxure-
ba heterogenulia, xolo bazarze gamotani-
li produqti momxmarebels SeuZlia
winaswar Seafasos vizualurad, zogi –
grZnobis sxva organoebiTac.

maSasadame, momxmareblis TanamSromloba
mimwodebelTan momsaxurebis miRebisas aris
saSualeba, romliTac momxmarebels SeuZlia
ara mxolod Sroma gainawilos mimwode-
belTan, anu monawileoba miiRos momsaxure-
bis SeqmnaSi (nawilobrivi TviTmomsaxure-
ba), maT Soris marTos mimwodeblis (magal-
iTad, xelosnis) saqmianoba, aramed, amasTan,
Seafasos misi profesionalizmi da unare-
bi, rac xdeba mimwodeblis saxelis Seqmnis,
maSasadame, erTguli momxmareblebis mop-
ovebis winapiroba. am saxis marketingi
literaturaSi aRiniSneba terminiT “inter-
aqtiuri marketingi”.

Cven aq aRvniSneT mxolod momxmareb-
lis marketinguli saqmianoba, romelsac igi
eweva mimwodebelTan urTierTobaSi, magram
ar gangvixilavs momxmareblis marketingis
kavSiri firmis menejmentTan momsaxurebis,
m.S. jandacvis sferoSi. momsaxurebis, m.S.
jandacvis sferoSi momxmarebels kavSiri
aqvs muSakTan, romelic firmis xelmZRv-
anelobis marTvis obieqts warmoadgens,
xolo marketingul firmas am sferoSi Seu-
Zlia momxmareblis saWiroebebis Sesaxeb
informacia miiRos ara mxolod firmis
gareT Catarebuli marketinguli gamokvleve-
bis meSveobiT, aramed nawilobriv im muSak-
isganac, romelic urTierTobaSia momxmare-
blebTan . warmoiSveba marketinguli
samkuTxedi, romelic gulisxmobs: firmis
marketingul saqmianobas momxmarebelTan
da Tavis muSakTan urTierTobebSi (am uka-
nasknelisgan igi iRebs marketingul infor-
macias momxmareblis Sesaxeb) (1), momxmareb-
lis marketingul saqmianobas firmasTan da
mis muSakTan urTierTobebSi (2) da momx-
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marebelTan urTierTobaSi myofi muSakis
marketingul saqmianobas (3). es ukanaskne-
li gulisxmobs: davalebebis (brZanebebis)
miRebas firmis xelmZvanelobisagan momx-
marebelTan muSaobis meTodebis (midgomeb-
is) Sesaxeb (“a”), marketinguli informaciis
mopovebas momxmarebelze dakvirvebiT (“b”)
da am informaciis damuSavebas da gadace-
mas firmis marketinguli samsaxurebisa da
xelmZRvanelobisaTvis (“g”). marketinguli
samkuTxedis Camoyalibeba gulisxmobs, rom
marketinguli informacia firmam (misma
marketingulma samsaxurma da xelmZRv-
anelobam) SeiZleba miiRos marTvas daqvem-
debarebuli muSakisagan (marTvis obieqti-
sagan, romelic aseT SemTxvevaSi aRar war-
moadgens mxolod obieqts).

daskvnebi

menejmentis, rogorc firmis marTvis
literaturaSi mocemuli gansazRvreba
rogorc marTvis procesis nawilebisa
(dagegmva, organizacia, motivacia da kon-
troli) ar miuTiTebs am procesebis saer-
To niSanze, romlis safuZvelzec unda gan-
isazRvros marTva. ZiriTad saerTo niSans
warmoadgens informaciuli kavSirebi mar-
Tvis subieqtebsa da obieqtebs Soris (maT
Soris rogorc pirdapiri, ise ukukavSire-
bi).

firmis marketinguli marTvis mTavar
Taviseburebas, menejmentisagan gansxvavebiT,
warmoadgens misi mimarTeba gare mikrog-
aremoze – momxmarebelze, mimwodebelze,
konkurentze da sxv. am mimarTebiT adgili
ar aqvs pirdapir kavSirebs, romlebic
gulisxmoben brZanebis gadacemas marTvis
obieqtze da masTan ukukavSiriT informaci-
is miRebas brZanebis Sesrulebasa da mis
mdgomareobaze.

momsaxurebis, maT Soris jandacvis sf-
eroSi, romelSic Sromis (momsaxurebis Se-
qmnis) procesSi momxmarebeli uSualo urT-
ierTobaSia mimwodebelTan, rig SemTxveveb-
Si, momxmarebeli, romelic ukveTavs momsax-
urebas, asrulebs procesis marTvis nawi-
lobriv funqcias, romelic firmis menej-
mentis gareT mimdinareobs.

momsaxurebis Seqmnis procesSi Tanam-
Sromloba momxmarebels saSualebas aZlevs
uSualod gaigos misi saWiroebebi, rac gav-
lenas axdens momsaxurebis srulyofaze an
axali momsaxurebis Seqmnaze. mimwodeblisa
da momxmareblis es marketinguli funqciebi
warmoadgenen momsaxurebis sferoSi mar-
ketingis mTavar Taviseburebebs.

marketinguli kompaniis urTierToba
momxmarebelTan warmoqmnis marketingul
samkuTxeds: momxmareblis saWiroebebis
marketinguli Seswavla firmis mier nawi-
lobriv xorcieldeba ara specialuri
gamokvlevebiT, aramed masTan firmis muSakis
kontaqtis meSveobiT, xolo muSaki am in-
formacias gadascems kompaniis xelmZRv-
anelobas (an marketingul ganyofilebas),
xolo momxmarebels momsaxurebis Seqmnis
procesSi miRebuli marketinguli infor-
macia exmareba gadawyvitos gauerTguldes
Tu ara am mimwodebels.

samedicino momsaxurebis zogi saxeoba
ar iZleva momxmareblis (pacientis) mar-
ketinguli gaaqtiurebis saSualebas. xSir-
ad warmoiqmneba informaciis asimetriuloba,
romelic momxmarebels saSualebas ar
aZlevs arCevans da iZulebuls xdis daemor-
Cilos eqimis arCevans, ris gamoc ar gam-
oiricxeba misTvis saziano diagnostika da
mkurnaloba. momxmareblis msgavsi SemTx-
vevebisagan dacvis saSualebebTan erTad
mniSvnelovania Seiqmnas misi marketingu-
li gaaqtiurebis pirobebi.
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Summary

The article shows the meaning of unity of informa-
tive contacts and deficiencies of determining separate
processes as well as those of management. The basic
characteristic of marketing management lies in external
micro environment and that of the service marketing is
on the one hand learning the customer’s needs by the
supplier during service process and on the other hand
direct evaluation of professionalism and skills of the sup-
plier by the customer in this process, which causes mod-

ifications in the plans and actions for both parties.
It is shown that in difference with many spheres and

fields, certain fields of medical service do not give the pos-
sibility of customer marketing activity; often the asymme-
try of information makes customer obey the doctor’s choice
which does not exclude the diagnostics and treatment be-
ing harmful to him. It is considered as reasonable to create
conditions for making active from marketing viewpoint
together with means for protecting the customer.
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